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source: http:/[wwuw.inc.com/magazine/20100301/ceo-passions-
hosting-benefit-concerts.html
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Marketing 1.0 (outbound)

Advertising Direct Marketing

Filter

SATELLITE RADIO
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source: hubspot.com




The brilliance of my product
is the synergies I've created
in a game-changing
platform that will
revolutionize and vertically
synergize your world like
you've never thought about
before — me, me, my, my, L, I,

blah, blah

source: http:/[wwuw.flickr.com/photos[pburch_tulane/4195280723/




Marketing 2.0 (inbound)

Search Engine
Optimization
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source: http:/[wwuw.inc.com/magazine/20100301/ceo-passions-
hosting-benefit-concerts.html




Marketing 2.0

« Marketing 1.0 the distribution is the value;
command and control

« Marketing 2.0 the content is the value;
contribute and collaborate




Where’s the Party?




Marketing 2.0 (inbound)
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Inbound Marketing

1. Getting Found
2. Being Sticky
3. Calls to Action




Inbound Environment

In 2009 17,000 interviews across 29 countries revealed:

* 36% think positively about companies that have blogs
e 83% have viewed video on the social web

« 57% of Internet users have joined a social network

* 73% have read a blog

* 34% post opinions about products and brands on blogs/
social media

* 184 million people worldwide actively maintain a blog

¢ In the month of April, 2009, Americans conducted 13
billion searches using Google

Source: Universal McCann Report: Power to the People, Social Media Tracker: Wave 3: http:/[www.universalmccann.com/Assets/2413%20-

% 20Wave%203%20 complete% 20document% 20AW%203_20080418124523.pdf




This is Web 2.0

 Visitors can contribute content or comments.

 Visitors can subscribe to your content.

 Visitors can share your content easily with others.

» Visitors can rate your content.

 Visitors can form communities and collaborate with each other.
 Visitors can influence the opinions of others positively or negatively.

 Visitors can get engaged in productive ways before they are ready to
buy your widget.

 Visitors are not limited to your company website but can also link to
other destinations on the web that interest them.



Persona (Non) Grata

Identity

 Who are You Talking To
What Interests Them
Think Like a Publisher




The Strategy

ho are your clients? Prospects?
nat are they interested in?

nat do you want to hear from them?

= = = =

nat do you want to talk to them about?
* Segmentation
* What value can you offer?

« What are your goals?




| Don’t Have Time for This

*  76% of broadband users are
active contributors to social
media

e Individuals who do 6 or more

;?ngi:;?:’ us social media activities
Medium
Users age 13+ Contributors: regularly are heavy

contributors
Regularly Engage \
in 4 to 5 Activities

Heavy
Conftributors:
Regularly Engage
in 6 + Activities

v

Non-
Contributors: Upload audio
No Activities Upload video

Light Post to a wiki
Contributors: Publish a blog
Regularly Engage Upload photos
in 1 to 3 Activites Upload podcasts
Publish a website

Tag articles, videos

Post to a micro-blog
Send/forward emails
Live in a virtual world
Post to a blog, forum
Rate or review a product
Share files in P2P network
Use SN sites/publish personal page

Netpop Research, LLC  Netpop | Connect Social Media U.S. 2009 —
17



Who'’s Going To Find You

Google
« SEO

Calls to Action
Move the Conversation Along

* Invest in Your Community




Tactics — Google and SEO

* Google makes a copy of
the web

 Information is extracted

« An indexis created

 Indexis stored on servers
world wide

©2009 TopRank® Online Marketing. All rights reserved.




What Can You Say? Keywords and Phrases

« Search — by keyword on Technorati,
BlogSearch.Google.com

« Read — learn the language, read daily (aggregators)
« Subscribe — via RSS feed, READ DAILY
e Choose and commit — build a top 10 list

« Comments — add useful/informative comments, link
backs

« Write — start your own blog
 Blogrolls
* Guest Blog




Blogging — What's all the Hub-bub Bub?

In the 2008 Technorati Report: State of the Blogosphere, Technorati surveyed
1.2 million bloggers around the world who had registered with its service. Here

are some summary statistics:

133 million blogs are registered with Technorati
These blogs are from sixty-six countries in eighty-one languages

Blogs have representation in top 10 website lists in all key categories Blogs
are now a part of mainstream media

Bloggers are savvy and sophisticated in driving traffic to their blog
Bloggers are meticulous about tracking statistics about their blog

Bloggers are successful—they are achieving career enhancement
opportunities including speaking engagements

The majority of bloggers are advertising on their blog, producing an
income stream for themselves

90 percent of bloggers say they write about the products and services they
love or hate [take note of this!]

Source: Technorati: The State of the Blogosphere: http://technorati.com/blogging/ state-of-the-blogosphere/



Focus on the Keywords and Phrases Your Buyer’'s Use

W]
« WI
W]
W]

nat are their problems?
hat keeps them awake at night?

hat do they want to know?

hat words and phrases do they use to describe these
problems?

* Your buyer is faced with problems, develop topics that
appeal to them:
“Turn strangers into friends,
Turn friends into customers,

Turn customers into salespeople...”
Seth Godin



Onsite Tactics — Host the Cocktail Party

Blogs

 Achieve expert status in your field
« Promote your name, brand, service
 Deliver traffic to your website

* Increase your SEO rankings

« Develop a community of prospects and brand
ambassadors




Onsite Tactics — Host the Cocktail Party

SEO Tips

Content is reached by search engines

Content is fresh and added frequently

Content is organized by themes, categories, topics
Keywords exist in content and internal text links

Quantity of quality sites linking to your site
(this show’s authority i.e.: .gov or .edu links to your site)




Onsite Tactics — Host the Cocktail Party

Focus on the keywords and phrases
that your buyers use

Blogs

« SEO - Title tags
 SEO - Headings

« SEO - 1st Paragraph
« SEO - Keywords in body

« SEO — Anchor text in links

What are their problems?
What keeps them awake at night?
What do they want to know?

What words and phrases do they use to describe these problems?



Onsite Tactics — Link

 Links build traffic
 Links provide meaning based on the text used in the link
 Internal links, to your other pages, are important

« Links from relevant, authoritative web sites show other
sources and alternatives to state your case

 Create links using keywords in anchor text:
trend in turnover (yes)

click here (no)

« Compelling content can lead others to link to you




What'’s in a blog?

Compelling content, needs to
be found, use this sample
checklist to see how your
blog meets search engine
optimization

Exercise: use this sample checklist
and look at the blogs on the next
two pages to see if they are, or are
not, search engine optimized to be
found

List Of Best And Worst Practices For Designing A High Traffic Website

Practice

Description

Check

Keywords in
<title> tag

This is one of the most important places to have a keyword because what is
written inside the <title> tag shows in search results as your page title. The title
tag must be short (6 or 7 words at most) and the keyword must be near the
beginning.

Keywords in
URL

Keywords in URLs help alot - e.g. - hitp:/ /domainname.com [seo-services.html,

where “SEQ services” is the keyword phrase you attempt to rank well for. But if
you don't have the keywords in other parts of the document, don't rely on
having them in the URL.

Keyword Another very important factor you need to check. 3-7 % for major keywords is
density in best, 1-2 for minor. Keyword density of over 10% is suspicious and looks more
document text | like keyword stuffing, than a naturally written text.

Keywords in Also very important, especially for the anchor text of inbound Tinks, because if
anchor text you have the keyword in the anchor text in a link from another site, this is

regarded as getting a vote from this site not only about your site in general, but
about the keyword in particular.

Keywords in

One more place where keywords count a lot. But beware that your page has

headings actual text about the particular keyword.
(«H1>, <H2>,
elc. tags)
Keywords in Also counts, though not as much as anchor text, title tag or headings. However,
the beginning | have in mind that the beginning of a document does not necessarily mean the
of a document | first paragraph - for instance if you use tables, the first paragraph of text might
be in the second half of the table.
Links - internal, inbound, outbound

Anchor text of
inbound links

As discussed in the Keywords section, this is one of the most important factors
for good rankings. It is best if you have a keyword in the anchor text but even if
you don't, it is still OK.

Origin of Besides the anchor text, it is important if the site that Tinks to you is a reputable
inbound links | one or not. Generally sites with greater Google PR are considered reputable.
Links from Having links from similar sites is very, very useful. Tt indicates that the

similar sites

competition is voting for you and you are popular within your topical
community.

Links from
.edu and .gov
sites

These Tinks are precious because .edu and .gov sites are more reputable than
.com. .biz, .info, etc. domains. Additionally, such links are hard to obtain.

Number of Generally the more, the better. But the reputation of the sites that Iink to you is
backlinks more important than their number. Also important is their anchor text, is there a
keyword in it, how old are they, etc.
Content

Unique content

Having more content {relevant content, which is different from the contenton
other sites both in wording and topics) is a real boost for your site's rankings.

Frequency of
content change

Frequent changes are favored. It is great when you constantly add new content
but it is not so great when you only make small updates to existing content.

Keywords font
size

When a keyword in the document text is in a Targer font size in comparison to
other on-page text, this makes it more noticeable, so therefore it is more
important than the rest of the text. The same applies to headings (<h1>, <h2>,
etc.), which generally are in larger font size than the rest of the text.

Keywords Bold and italic are another way to emphasize important words and phrases.
formatting However, use bold, italic and larger font sizes within reason because otherwise
you might achieve just the opposite effect.
Age of Recent documents (or at Teast regularly updated ones) are favored.
document
source: http:flwww.webconfs.com/15-minute-seo.php




Showing up at the party — a blog, SEO review
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Case study: What can we learn from Europe’s
most successful cluster?

@ Steven Carlson January 13, 2010 Business innovation, Case studies, Facts,

figures & trends, Innovation policy Venture capital. © View Comments @ Print This Post
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entrepreneurs, european commission, european venture, funding, startups, technology transfer
venture capital, vite

Since we've been talking about how clusters work, whether they work, and how to
start one, it's worth having a closer look at one of the most successful European
examples. The so-called Silicon Fen, located around Cambridge University, has
nurtured roughly 25% of all UK tech startups. Seven percent of all European venture
capital is invested in Cambridge.

t en 1?" is an intriguing case study authored by
Professor William Webb, Head of H&D and Senior Technologist at Ofcom. The article
appeared in Ingenia Online, the journal of Britain’s Royal Academy of Engineering.

I'm afraid the news is not too optimistic for those for those of us hoping for quick,
tangible results. According to Webb, the Cambridge Cluster emerged organically,
took 15 years to become noticeable and required a further ten years to become a
well-established phenomenon. However, the article does identify a number of best
practices which we can apply here in the Centrope region.

Despite the ongoing efforts funded by the European Commission, there’s little
evidence that a cluster can be successfully ‘engineered' although the author
concedes these experiments may still require more time. As Balazs Bart!

t, yesterday, cluster building efforts in our region only have a ten-
year history.
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Marketing 2.0 — You better free your mind instead
by TOBY ELWIN on AUGUST 25, 2009

Marketing 2.0 is about revolution, not evolution. Where marketing
and public relations (PR) of the 1.0 world relied on distribution
control, Marketing 2.0 relies on free distribution and the creative
commons. This is less evolution and more revolution.

The printing press was the key to unlock information. The printing
press broke down the carefully regulated information gate. With the
printing press, information was produced and replicated faster than
ever. However, information remained unavailable to all. Information
was still regulated by those who controlled distribution.

Information relied on distribution. Distribution relied on money. So
those with the money could tell people what to buy, what to read,
what to wear, what to eat, what was good, what was bad. People found
this information easing into more prominent places: leaflets, flyers,
billboards, newspapers, magazines, books, radio, and television. The
printing press gave birth to Marketing 1.0.

The constant shotgun blast of information made the public grow
weary. The marketer had to find new distribution channels. The
business of distribution (marketing) found new vehicles to spread

R .. . 1. v

organization talent, change, and leadership @telwin

Quick Bio

Toby Elwin has lived around
the world and worked globally
with, and for, some of the most
highly-respected leaders and
organizations in their fields.

This site, and my thoughts, are
rooted in the role leadership
and talent have on an
organization's motivation to
influence, achieve, and sustain.

My work combines systems
theory, organization
development, marketing, and
portfolio and project
management from more than
15 years in post-merger
integration.

To search, type and hit enter
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10 Most Viewep BLoas

This social media fad will ruin
organization development

Mergers and acquisitions
failures are project
management failures

Scope or: how to manage
projects for organization
success; impact analysis
template

The final frontier of
competitive advantage

Change management bottom
up or top down

Organization sabotage and the
butterfly effect

The cost of culture, a 50%
turnover of the Fortune 500

Scope or: how to manage
projects for organization
success; stakeholder analysis
template

The bottom line: motivation

4 tips to use Twitter for project

B R

Tags: marketing 2.0 public relations pr creative commons distribution communication
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Business innovation, Case studies, Facts,

Since we've been talking about how clusters work, whether they work, and how to
start one, it's worth having a closer look at one of the most successful European
examples. The so-called Silicon Fen, located around Cambridge University, has
nurtured roughly 25% of all UK tech startups. Seven percent of all European venture
capital is invested in Cambridge.

‘Can regional clusters be engineered?’ is an intriguing case study authored by
Professor William Webb, Head of H&D and Senior Technologist at Ofcom. The article
appeared in Ingenia Online, the journal of Britain’s Royal Academy of Engineering.

I'm afraid the news is not too optimistic for those for those of us hoping for quick,
tangible results. According to Webb, the Cambridge Cluster emerged organically,
took 15 years to become noticeable and required a further ten years to become a
well-established phenomenon. However, the article does identify a number of best
practices which we can apply here in the Centrope region.

Despite the ongoing efforts funded by the European Commission, there's little
evidence that a cluster can be successfully ‘engineered’ although the author
concedes these experiments may still require more time. As Balizs Bartha point

1, yesterday, cluster building efforts in our region only have a ten-
year history.
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Marketing 2.0 — You better free your mind instead
by TOBY ELWIN on AUGUST 25, 2009

Marketing 2.0 is about revolution, not evolution. Where marketing
and public relations (PR) of the 1.0 world relied on distribution
control, Marketing 2.0 relies on free distribution and the creative

commons. This is less evolution and more revolution.

The printing press was the key to unlock information. The printing
press broke down the carefully regulated information gate. With the
printing press, information was produced and replicated faster than
ever. However, information remained unavailable to all. Information
was still regulated by those who controlled distribution.

Information relied on distribution. Distribution relied on money. So
those with the money could tell people what to buy, what to read,
what to wear, what to eat, what was good, what was bad. People found
this information easing into more prominent places: leaflets, flyers,
billboards, newspapers, magazines, books, radio, and television. The
printing press gave birth to Marketing 1.0.

The constant shotgun blast of information made the public grow
weary. The marketer had to find new distribution channels. The
business of distribution (marketing) found new vehicles to spread
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Quick Bio

Toby Elwin has lived around
the world and worked globally
with, and for, some of the most
highly-respected leaders and
organizations in their fields.

This site, and my thoughts, are
rooted in the role leadership
and talent have on an
organization's motivation to
influence, achieve, and sustain.

My work combines systems
theory, organization
development, marketing, and
portfolio and project
management from more than
15 years in post-merger
integration.
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Onsite/Offsite Tactics — Keep the Party Going

The best social media strategy starts with ~3 to 6 months of
listening:

— go to other sites and seeing what they are talking about —
then comment

« COMMENT on influential blogs in your community,
industry, complementary industries, and prospective client’s
markets

 When you COMMENT, post informative, quality info to
position yourself as an expert — this is not a sales pitch

* Develop a community — allow COMMENT and respond to
them

« Incorporate subscription and user tracking tools




>70% of Marketing Strategy is Offsite

Social
— Media v 1
Blog . Mg Twitter
Comments
Recommendations
/
Search Engine \
Optimization RSS feeds

\ Keywords

External
links to
your
website




Offsite Tactics — Connect and Collaborate

* Digg
* LinkedIn
o Twitter
A

 Putting it All
Together - RSS \

LEY

NS
I




Offsite Tactics - Digg

* Your Morning News
* Compliment Your Writing

* Create Content and Move
the Story Along




Offsite Tactics - Digg
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Offsite Tactics - LinkedIn

 Discussion forums

 Status updates

« Events listings

« Links — to blog, websites, articles, books, etc
« Job posting and job search

 Referrals




LinkedIn — Linking In
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Doclal Ne ceing Bvenl.
Ceealldea: b mabe
Urbedn, Facebock,
Twdller, & Blogging drlve
sales.

17 miruies ago [ Bi11)

http AAwww linkedin.com/in/meliaed

Summary Qlogging drive sales. - Adcomment of fi rm etc
FAooount Exeoutive in a full-service marketing agenoy, responsible for YesteNGy ’ "
new business development, client relations, and strategic marketing Melissa

development and implementation. CaptnTup

Staying on top 01 changing trends in the fields of advertising, sean:h Tuesday

engine website online & email

social networking, and direct marketing has helped me to develop
successful campaigns, whether online, offline or direct, all focused on

retuming a strong ROI for the companies we work with.
| Improving the YWay Organizations W

SDetlaltlea Fdagron biyor
ini ive and lifestyle marketing in Monday
high-traffic Iocatlons firsthand development of multi-faceted Y . .
campaigns combining online, offline, viral and social networking tools, Melissa Albano is now connected to Jeanie
a background in media planning, and expertise in developing Griggs and Jennifer Zackeroff
I nco rporate customized solutions to meet unique “outside-the-box" client needs. Friday Com plete

Melissa Albano First Social Networking

you r Blog WordPress seminar on Wednesday was phenomenal!! you r p rofile to

Great tumout, tons of information. Upcoming

dates are 4/20, 4/21, and 5/12 - A comment 0
Thursday 100 /o

Melissa Albano is now connected to Heidi
Copeland

'I‘lme for Spring Cleaning

Melissa Abano joined the group Boston
Speed Networkers Flidagronp hiron

antage ottt
L2

esday, fpr 7
elissa Abano joined the group Linked
nchester rlmngmp nrot

Melissa Albano recommends reading:

Bloggers rally to support Globe - Daily
Business Update - The Boston Globe -
Boston.com
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LinkedIn — Linking In

My Groups

Compare

Sewrch Pecple v |

Folowng || Groups Dwectory | Creme

My Groups (25)

NEPN
BNI

Legal
Mo crimg

@

New England Professiony Networkit
Wi e | Bews | Wpdan s | e |

BNI New England CT, MA, ME, NH, R
o b | B | e | B | O iy

BN New Hampstire
e L

Boston nnovators
L L

Boston Speed Networkers
e L

Business NH Magazine
o b | B | e | e | Gn iy

Conpultants Network
PO e | B | e | | e | Oy

Orug Iormaion Assocsion - BioP
ronm s | Bems | Wdan s | iben | On iy

e e L L

FEDERAL B1Z Network.- 5000+ Govern
Cortracts PMI Funding Sales Oppor
P b | B | S | e | e ey

GOAL/QPC | rproving the Way Org
PO e | e | e | e | ey

Oreen
e L

PO e | e | A | e | Oy

Flormation Seourty Community (30
Wb | Bew | O | b | oy

Legal Marketing
P e | B | e | B | Oy

Lirked Marchester
e L

oo

Healthcare marketing network
Mambers  Semtings

Overvies Disousmons  News  Jobs
Discussion
Weteing Shp e s

Melisss MW
Accoan B el 20 Room s,
o Gy

Gee U001 o b

Bayre Forge
P AR B0 BN
Pesoans Convt

Fatie Adurns
ke T
Conammt

Kelley Connors
Weamcan Boiweil

D kgme ot Batete) &
ot

Group Profile

Up-dames

B b e | S8 hn

Are you an active participant in Social Networking,
beyond Linkedin? What efforts have performed
best for you? What, if any, have showed no
return? Anything you'd like to learn more about?

Fowd D an | e o

Comments (5)

W recently added Tuitter & Ning. Twitter has worked bast 50 far. Mve made
Sorme good Cortacts and Nave soma decent followers

4 h s | Bagty Pty

The fim | work wth (Port to Port Heakhcare) uses several social media tools
and Twtter has prowed 10 be the most useful Wa've baen able to better
Conract wah Idurtry reporters whech Mmost recartly enabled us to contribute to
3 femure 1 3 Largeted pubde ton

Por it | e | Papty Pty

Orezt quastion Businesses that t3p nto the power of user groups and nurture
hem Beough socal networkng dre showing Mot of success, and R one ared |
2 Sevelopeng on Bebalt of charts who wart 10 connect wth women 35 chie!
haakh officars  consumars. and caregivers

Ouher than 1hat. | 2 3 mamber of one healthcare marketing network un by
Dan Dundop on ning. The focus i on hospal marketing and the community is
ot hghly active but halpful. Othar than thae, | use Unked In and Facebook,
a0 have 3 page Tor my businass on 15 | dise use Squidoo bt not as
frequently and [ve pust tamed with 3 teliter 2ocount. 350 Inked 10 facebook

| sise ated my cwn rado show on the rtemet

(w—— comeaiuormancrhedth ) ard plan to expand that 35 3
connect wah and

80 show has 3 blog 3nd online chat compenent, 35 ks connected to tetter

"

'8 20t 50 haap W wih, Dat TA's how | halp clents buld thew business, in

PET ecu soccl mada and retworkng

1 3m now SEating 10 see the retum and £'s been theee months of leaming and
erphorvg

1 hope thes 13 helphd’
R ]

found thes really

ok aboust 3 study on this

ot
Kelley Connors same uyect TPty plled 0 thous. respondents Woman
e e et B -

Discussion Forums

* Research:
Industry Groups,
Competitor Groups,
Industry and Market
Information

* Prospecting:
Networking Groups,
Prospective Client
Groups, Specific
Audiences and
Target Markets

* Education:
Organizations and
Affiliations, Learning
Tools, Workshops
and Seminars

¢/o www.discoverycomm.com




LinkedIn — Linking In

HomePage

> Jobs Ansvers Comparves

_..C‘y

Message

Email

206y 3

Adobe POF

Updates

ked!

be Poe it o) Gughe - ccinnbrg Sewrch Pecple | ] 3 ’
W X3P o= Ny
M Reply Reply Forward Delete Moveto Creste Other Black ot Junk Categort
to AN Folder~ Rule Actions Sender -
INDOX 5 mas w Respond Acions Junk E-mad
Franklin Knotts rwtation to e acton . ey g From Aeoecis Soss
connect o reped TO Meissa Abaro
Jureviter DackeroM Thanks for sddng -t Reve G JC
- = subjec Fiv Linkedin Network Updates, 4 042009
Darys Bushemakin Sociology of e ot . Waron Ja v
Educaon e e N
Darya Bushenakin £28 Websites - acton . Link Mar 28 - Apr 4
Corissa (DeSwunier)  Linkedin Group e atn < FEA
8. Laurent Greater
e Mmesiape

Network Updates ©

A Mekssa

Meks 52 Fireshing up presentanon for Toesday's Socal Networkng
Evert. Great ideas to make Lnkedin. Facebook. Tuter. § Moggs

b Cluhﬂh‘hg‘. LION™ Wom wth Prd
) < BEWARE OF COUNTERFEITS > e o

Jack Wang joined the group Ext Planming for Advisors: N
Ergland Ared tv s pone

¥R counpcnon poares &

Heidi Copeland is now connected to Crystal Nadeau
Jennifer ZackercH is now connected to Jeff MoPherson
Jack Wang s now connected to Michael Tocker
Mark Huslsmann is now connected to DJ Mcintosh
;h)dloﬂusmmnr.« Popham and Robin
opp

o

A srares wrsares o
Darys Bushmakin Amendng the Shout Ot Aganat Senal
ASSIUR! Pept; poaii; - Aad commmrnd
Heidi Copeland - Are you Lean 3nd Oreen? The competition
Just heating up and award recipeents will be honored in b
Vet b - A4 it
L HPOUP UPDATES (1

Frank Morteiro, PE joined 2 groups: UNH Mumed Acsog
Amarican Socuty of Civil Engneers (ASCE)

¢/ o www.discoverycomm.com

cveng Cansaiants Netaars and [nfarmaban

Bty MacDonald "as ;o ne ©3. neiudng ligs Hamoanve Creslve Cp and 223100
giaarena Cup

2 of your CONNECHONS Nove ;0Med e o Grgen moivang Bty MacDanaig eno Meiissa
Akens

Metiass ARSND ‘ecO™Tenas Dus ness Darer Rugs Qo iene DU Pres dent &

Network Updates

Delivered via
LinkedIln and Email

* Every update is
delivered to your
network,
recommendations
are delivered to
BOTH parties
networks, as are
event attendance
notifications, links,
articles, books,
videos,
presentations, etc.

 Share your
message without
saying a word.




Offsite Tactics - Twitter

A relationship building tool
« A way to increase your brand awareness
« To create a lead funnel of prospects to your business

* An un-ending resource for you
and your company

« A way to meet others across the world
in similar industries, likes, and
interests




amazoncom

Download! Read Kindle books 0N yor

DVD and Blu-ray

helmets & more at Leatht
free shipping on $99+

on this year's Best Picture

Goldfrapp, & others avall

Offsite Tactics - Twitter

Kindle for Mac - Now Available for FREE
ur Mac, no Kindle required

 WHOLE
D

M OA R K LT

This is the primary Whole
Foods Market account,
tweeting from our Global
HQ in Austin, Texas.

Last wee  Some stores and Gities
have their own Twitter
accounts. See the full list

at bit.ly/wfmtwitter

Steps

1. create a
user name

2. build your
profile

3. link to your
blog or
website

Chre
[ Wish List  105099esta new store
location, please go to
bit.ly/suggeststore
Check
month at (q )

‘A Follow

@mallorydiamond
our online channe
blog, social media
important to react
customers.

@krugsecologic You can find co
offices here: http://www.wholef
/regional.php

@glamazini Also, I'll DM you the
specialists in this area 5o you ca
questions! :)

@glamazini We do not require tl
as part of our Premium Body Ca
http://cot.ag/aXLOOH

@itsarchel If your local Whole Fc
great place to start! Also: http:/

@Kierracurious! You can find all
http://tr.im/careers. Good luck!

@WFM_MoCo Can you let @Cnst
going to be at the new Chevy Ci

Dell Outlet

Dol OuetUS
sl crthed
htished
wathb dot
d prevously
ardodrew Dol
Prodcts atgrt

prcs.

Myl comutet

GSenekDel

‘A Follow

interestin%perspective on
HCR---> http://bit.ly/9zult3

Funny how the word "blame” ends with "me"

Just updated my A+ video list of the week on my aplusk app

http://bit.ly/cte7)5

tlp hard at work http://bit.ly/8ZSmnD

and to think... 2morrow we get to do it again but change the

things we didn't like.

this Is why | got mad love 4 larry RT @kingsthings: Me driving

around with @SnoopDogg http://bit.ly/beJPRq

judge judy is like the betty white of the courtroom.
http://bit.ly/ber)35

srofle

Home

Del De||0ut|et
Outlet

3 Follow

Guddddu Sorry Anurag - we are
?ur?ently only argle to se%l to U.S.

addresses. But try
@DellHomeSalesIN for updates

specific to India.

Home Profle Find People Settings Help Sign out

0 Verified Account

Name ashon kutcher

Location here

Web b1/ fwww facedo

Bio | make stuff, actually | make

dreams, and actions. Thats me.

B Ustsy v
340 4,887,036 33812
foliomng folowers  bsted
Tweets 4978
Favorites
Usts

@aplusi/end-slavery
Gapiusi/iatalysthg

View all

View 3l

) RSS feed of apiusic's tweets

where was this kid when | was dumping cash into those claw

machines? http://youtu.be/51iwdQD4Agg

@MassGovernor how can we move S58 forward on the priority
list? MA can lead the way for the 5 other states that have this

outstanding issue.

£ind People 5¢

gn out
ings Help 39




Twitter — Manage Your Self
' twitter

LN

%

AA

Organization Talent,
Change, and Leadership

* All this space to
add your logo,

* websites

* other detail

« RT
link shortening
services

* @

New! Retweet to spread the word

Share interesting tweets with your
followers by hovering over a tweet and )
clicking "Retweet". A retweet from ” www.nasa.gov/ntv
someone you follow will look like the hours a
example pictured here. Learn more t

rom wet

Close

What'’s happening?

New! Add a location to your tweets. Turn it on - No thanks

Latest: Voice Messaging Startup Bubble Motion Nabs Former Yelp
And Elance Exec As Marketing Chief: Sequoia-backed... http://bit.ly
/9uZ0eB #vc #tech 29 minutes

Tweet

ago

Home

RT @tnvora: @Wallybock 's selection of top 5
0g posts is always a treasure of great insights.
http://bit.ly/dielht [yes it is!]

3 minutes ago via TweetDeck

GuyKawasaki 15 fake and funny Twitter accounts
http://is.gd/aXdGO

tes ago via API

CambridgeLCP Walgreens Will Pay Nearly $6 Million to Settle
FTC Deceptive Advertising Charges. Learn more from the FTC
here: http://tinyurl.com/yjrbvbn

5 minutes ago via web

° #
 FF

@BusinessBuzz Jobless claims fall, buoy
jobs recovery hopes - WASHINGTON (Reuters) - The number
of U.S... http://ow.ly/16TOGk

5 minutes ago via web

ns http://bit.ly
n PR in the era of social media

6 minutes ago via bit.ly

incentintel Rewards SYSTEMS - It's all about the system...
http://www.i2i-align.com/2010/03 /rewards-systems-its-all-
about-the-system.html

ago via TypePad

L A

¥

Rant

7 minute

chasl So I'm texting sitting in stop & go traffic & just when |
start to feel guilty a friend pulls up with his laptop riding
shotgun~

6 minutes ago via TweetDeck

Roptqrande_H_aving trqu_ble dggiding Wthh sgcial net\(vprk Is

{ Handy icon for spotting a retweet

I by PersonYouFollow and 2

th

You'll only see retweets from users you follow

telwin
4,936 tweets
380 685 10

following followers listed

Twit-Vid
n. a simple video sharing
option for your tweets.
Home
@telwin
Direct Messages

Favorites

Retweets

Home Profile Find People Settings Help Sign out

v, NASA Today's space shuttle mission status briefing
will air live on NASA TV at 12:30pm ET.

Lists
projectmngt
pe

od

gadget
boston

health

Trending: Worldwide
Change

#nowplaying
#OhJustLikeMe
#SometimesiWonder
Justin Bieber
#itsReallyAnnoying
Goodmorning

Easter

Jemi

#hcr

#arabnetme




Twitter — Manage Tweeting

ANl Friends [T Al Friends

wwin @ Mentions

Joh Ooe performs fve.
3720 Austin, TX @ Art

fans make videos
KT eideastal o 1G
©abaidia NicBest
- o [News
MDD b bvASIH

Sdde & Swerve Inc
et

Goldfrapp: Head First
ALINIEDP
1
rything b

aycoe tied 1 before!

tmpbit v

for & 5-bucket pass at Natick
¥ Learming Centest Brush up =

) KT @tshwin: Leam how
— stch your startup, for free:
Crusch Europe, UKT) e derry 2 visa to sin
organiing a sevles o combo 8ax o whase plasned
bezpy /bR ydouy $

- - B ]

R ot | v hew o vtk et Tra
opnEDaonn oey

ka4 Bachoe Mo Avsact

» Twitter is not a phone text substitute

« Twitter can be used from a laptop,
desktop, TV, and smart phone

« Twitter is not a phone text substitute

time, please

Main Landing Page

Latistics
Soclal Accounts
Blogs

Scheduled Updates
Direct Messages
Followers/Friends
Monitors

Banner Auctions
My 5.0. Account
Help

About Us

Logout

Feature your Twitter or StatusNet profile here for 24 hours and have it seen more
than 126,000 times! Do you think it would give you fantastic or awesome exposure?

Click Here To Learn How!

GOOGLE BUZZ - Wednesday, March 241

Toby Bwin

We are eagerly swalting e Google Buzz AP1, which Google ' st working on, 50 that we can give you really super productivity tooks for Buzz. We want to put mare Zing In Buzz! In the mean
foliow us on Buzz, Professionsl Usery:

You can akesdy send your Buzz updstes 10 your Twitter account. Simply creste 8 new Blog Feed sccount that resds your Buzz RSS feed!

New Update

Update Text:

(‘Shorten WRLs)
Save As Draft:

Publsh When:

Recurrence.

Account(s):

for cont

SocialOomph Protessional

0 characters entered.
Save this update text as a draft that can be reused later.
Publish right now (will be published within 60 seconds)
Publish hour(s)
Or pubish at this exact time:
03/24/2010 09:31

9 from now

E (GMT-05:00) Easeern Time (US & Canaca) - Qunge
mdayyy e - Cange

Viith SocalOomph Professional, you can schedule recurring updates with spinnable text (not on
Twitter accounts) and @veplies, plus the 12 updates per hour limit does not apply. Make your
updating even more effective and productive.




Twitter — Manage All Those Tweets: TweetDeck

TweetDeckv0.33.2 @ (+ 0> nREn
From y) L L telwin | [+] D ﬂ ﬂ n n

v Auto Shorten URLS? 140 n

All Friends telwin . Mentions tewin @ Mentions berklee251 @  All Friends berklee2s1 @  All Friends MassBayoDLG (B
Raise Your Gaze: Staying @corelationist @correlationist 4 RT @berklee251 - Dengue Fever & John Doe performs liveat SxsW 2 T_ﬁ says - check your corporate fossil 2
Energized in the Daily Grind @Jabaldaia @novalab24 @telwin Says Thanks A Lot: The Short Y fepo¢ 2010 Alex Chilton Tribute Show record (no Idon't mean the guys
http://ow.ly/12Rgk @jonhaugan take care .Il Stop Bar: Dengue Fever is (3/20 Austin, TX @ Antone's) - s l;.' behind the mahogany doors)

6999 1320 anything but your average indie- 1917 httpy//www.youtube.com/watch 1721 http//tinyurl.com/ycgw8tp
rock combo.... #music 7v=nrg3T_28pRw

sdall, | |

9:24 via LinkedIn

ed 24 Mar 08:14 via Twee ckin reply o VERIE 4 Mar 09:33 via web
Big announcement: we have a TY, but how abt "application". | RT @berklee251 UltimateGuitar- [ ;! Love when fans make videos: A To1 | ForSelf-Control, Try a Dog
techcrunch France now! nice ;) suck at it :(( RT @ideas4all: ‘; All: The Little Million: 'Choose " http://ow.ly/1qgtG [ Biscuit? - Freakonomics Blog -
= @correlationist @Jabaldaia ) Your Own Adventure' 1 http://bit.ly/dBellL 42 T80 NYTimes.com http://ow.ly/1afYn
(20 @novalab24 @telwin 360  Interactive Video [News) 644 1720
@jonhaugan all about ideas !! http//bit.ly/bvAfdH

onist, [+] © littlemillion, [+]

3Mar 17:22 via HootSuite Wed 24 Mar 08:10via twazzup in reply to 4 Mar 09:27 via Facebook 5:10via HootSuite
Avinash showmg 4 goals set up o . :
for his blog. All posts page, @correlationist @Jabaldaia @berklee251 Total Guitar 200th ‘WY Glide & Swerve Inc. Cap- Latest #HR news: Agency
about page, speaking @novalab24 @telwin issue available now at the library! CafePress http://bit.ly/ajOkTm Workers Regulations revoke
engagements, feed subscribers. . @jonhaugan all about ideas !! couldjgopardnse 12-week deal
#sesny Also adds value/goal 22 http://bit.ly/9ffsbE

r09:32via T Deck ide
World's largest treehouse

http://tinyurl.com/yzdjyhm

sdall, [+]
3 Mar 17:07 via TweetDeck

Tu A;Hml-w-t via v
RT @UKTI (via @telwin): Leam RT @berklee251 - Dengue Fever Goldfrapp Head First H R Darling: No detail on DRA - do
how to pitch your startup, for Says Thanks A Lot: Mushroom http://bit.ly/9EDreP zone BAkcds keep the default
free: TechCrunch Europe, UKTI Hunting: Dengue Fever is | retirement age, extend ite.g. to
9  are organising a series o... 1299 anything but your average indie- 52406 1161 70 or scrap it altogether?
http//bit.ly/douvO3 rock combo. B... #music #budget2010

asaki, [+
Mar 09

via API
cgb_, [+
When Do Twitter Users Sleep? Tue 23 Mar 09:35 via Echofon

ia twitterfeed via twitterfee

via HootSuite

. Thlsapp!lfaél;rglsfcoc;l, =S RT @UKTI: RT @telwin: Leam how @berklee251 kindly check our Miley Cyrus Guides American H R Darling: No person under 25 will
;:tyoneitr:e _': o to pitch your startup, for free: website Idol Through Disastrous Number zone be NEET for more than 6 months
Qﬂh ly/ s - - B -
canibe TechCrunch Europe, UKTl are www.globalcentre.viviti.com = Ones: You may not like “Party in before being offered
207 organising a series o... 3 274 the US.A." You may no... 1161 jouyiraining - will this make a
http://bit.ly/douvO3 http//bit.ly/cTto1q difference? #budget2015
UKTIBoston, [+] e, [+
OROUPON. ¢ for a 5-bucket pass at Natick  Tue 23 Mar 07:15 via UberTwitter in reply to. 24 Mar 08:55 via HootSuite

RT @berklee251 - Q&A With
Dengue Fever: Dengue Fever is

Akon Denied Visa To Perform In
Sri Lanka: Sri Lanka said it would

l%‘ Golf Leamng ;ﬁ”;e" Brush up m RT @UKTI: RT @telwin: Learn how i T Steve's HR Technology - Journal
o z’srgm; ge()’l SR @ (o pitch your startup, for free: - Missing the Health Care debate
4843 valu

.29 TechCrunch Europe, UKTlare anything but your average indie- deny a visa to singer Akon, S http//ow.ly/1gcow
http://GrouponBoston.com e ; a - — ;
569  organising a series o... 1314 rock combo. Based in Los 275 whose planned April ...
n (& http://bit.ly/douvO3 Angeles, the ex... #music http/bit.ly/aSvV6za

or
Mar 09:30 via wel

R
g Arrived at #tcparis now! pretty T

aowded, so try to domore with 4 B :7Gtelwin: | eam howto nitch ¥ [P @herklee51 Thanks forthe RTI ¥ Pl Noel Gallaaher Makes Assault v PETTN RT @TrishMcFartane: Havevou ¥

BEEEROn <Jofefolfa]-] <Jofefoldo]-] <Jofefolfo]-] oEBEEan

0, [+] 0g
Aar 06:56 via UberTwitter 3:11 via twitte d

5 via twitterfeed 5 via HootSuite

46



Twitter — Schedule Tweeting: Social Oomph and Others

Boost Your Productivity Avoid following spammy accounts by using our Vet Followers feature. Enable Toby Eiwin
it by editing your Twitcer account entry.
' Your Feature your Twitter or StatusNet profile here for 24 hours and have it seen more m

'“"";: than 126,000 times! Do you think it would give you fantastic or awesome exposure? ‘

[} S h d 1 t t e Click Here To Learn How! \
cnedule tweets
GOOGLE BUZ2Z - Wednesday, March 24th [hide)
We are eagerly awaiting the Google Buzz API, which Google Is still working on, so that we can give you really super productivity tools for Buzz. We want to put more Zing in Buzz! In the mean
() time, please follow us on Buzz. Professional Users: You can already send your Buzz updates to your Twitter account. Simply create a new Blog Feed account that reads your Buzz RSS feed!
manage your E—

Click the question mark on the right for context-sensitive help --»

StatiStiCS ) Main Landing Page New Update
fOllowerS, direCt Schedule Blog Post

messages Statistics
Social Accounts » ( Shorten URLs

Click Here to Test Drive

Schedule New Update SocialOomph Professional

Update Text:

Blogs 4
0 characters entered.
>
Scheduled Updates Save As Draft: [ Save this update text as a draft that can be reused later.
i »
RlfecORIEssaoes Publish When: (] Publish right now (will be published within 60 seconds)
Followers/Friends  * (] Publish hour(s) %] from now
Or publish at this exact time:
Monitors 4
03/24/2010 09:31 @ (GMT-05:00) Eastern Time (US & Canada) - Change
Banner Auctions mm/dd/yyyy hh:mm - Change
My S.0. Account 4 Recurrence: With SocialOomph Professional, you can schedule recurring updates with spinnable text (not on
Twitter accounts) and @replies, plus the 12 updates per hour limit does not apply. Make your
Help " updating even more effective and productive.
About Us b Account(s): berklee251 (Twitter)
telwin (Twitter)
Logout _RSSFeed (Status Feed) taelwin

Publish update on these accounts &/

€D




Tools — Manage, Measure, and Modify

« RSS

* Feedburner
Google Analytics
bit.ly




Putting it All Together - RSS

Subscription

* Feedburner

Where the Action Is
Feed the Syndicate

M

N



Putting It All Together; Easy as 1, 2, 3

1. Feedburner
2.  Google Analytics
3. bitly




Feedburner — Google

£ [=] Edit Feed Details... | Delete Feed... | Transfer Feed...

Analyze ’ Optimize ‘

Publicize ‘ Monetize ‘ Troubleshootize |

Google feedburner

@ My Feeds

Automatically
publicize through
email subscriptions

Automatically
publicize through
social media feeds

1. Sign up for a
Google Account

2. Add your RSS feed

| VIEW

Feed Stats

Subscribers
Item Use
Uncommon Uses

Map Overlay:
Moved to NEW location

Export: Excel « CSV

| SERVICES

Feed Stats Dashboard

w’.

. //\/\ /_\//\ /\

Show gtats for | last 30 days :I

Configure Stats

[Jan 17, 2011 lJan 24,2011 [Jan 31, 2011 [Feb 7, 2011
day, January 17 - Tuesday, February 15

. 32 subscribers (on average) B

¢ 14 reach (on average) B

See e_about your subscriber

Popular Feed Items
NAME VIEWS CLICKS
Total 1,158 400
Fistful of beans 01/26/2011 31 32
Technical ability does little to mitigate risk 46 15
Fistful of beans 02/02/2011 20 32

See more about your feed items »



GO()gle FeedBurner

1 _ Feedbu £ [=] Edit Feed Details... | Delete Feed... | Transfer Feed...

Analyze ‘ Optimize ‘

| SERVICES

Headline Animator
Display rotating headlines

v BuzzBoost
Republish your feed as HTML

v Email Subscriptions
Offer feed updates via email

v PingShot
Notify services when you post

F
Show

v Socialize
Publish to the social web

Chicklet Chooser

off your feed circulation

v Awareness #
v Creative Commons
Password Protector

¥ Nolndex

@ My Feeds

Publicize | Monetize ‘ Troubleshootize ‘

Socialize

Connect your feed to the real-time social web! With Socialize, FeedBurner will
automatically post updates from your feed to your social media account.
Learn more about Socialize

Select Account

Twitter account: telwin Add a Twitter account

Formatting Options

Post content: |Title and Body ~|

# Include link

™ Leave room for retweets

Hash tags: |Don't add any hash tags ~|
Use inline hash tags
Additional text: Add
atthe | beginning of the post ~|
Item Selection
Item limit: Postupto|1 ~|new items per feed update
Item order: Order items by | publish date ~|
Keyword filter:

e.g. toast, purple cow

Only post items containing a keyword in | a category j




GO()gle FeedBurner

1 — Feedburn £ [5] Edit Feed Details... | Delete Feed... | Transfer Feed...

Analyze Optimize ‘ Publicize ‘ Monetize ‘ Troubleshootize ’ = My Feeds
| VIEW FeedFlare
Your Feed Give your subscribers easy ways to email, tag, share, and act on the content you
XML Source publish by including as many or few of the services listed below. FeedFlare
places a simple footer at the bottom of each content item, helping you to
| SERVICES distribute, inform and create a community around your content.
¥ BrowserFriendly Official FeedFlare
Make subscribing simpler
SmartCast Feed Site
Podcasti d il etti
'oacasting and 1funes settings g g Ema“ Thisv
v SmartFeed
Ensure maximum compatibility ™ ™ Email The Author v
v s:g%ﬂgzﬁw into each post O (] Comments Count (Blogger) v
® ™ Technorati Cosmos Links v
¥ Link Splicer
O [ Comments Count v
Photo Splicer
Geotag Your Feed 4 ™ View Creative Commons License v
Feed Image Burner ™ Subscribe to this feed v
¥ Title/Description Burner [ Sphere: Related Content v
Convert Format Burner w # Save to del.icio.us v
Summary Burner
v ™ ™ Add to del.icio.us (static) v
™ ™ Digg Thisl v
™M @ Share on Facebook v
O [0 outside.in: geotag this post v
™ @ Discuss on Newsvine v
M ™ Stumblelt!~
™ ™ AddtoMixx! v




2 - Goqgle Analytics

Analytics Settings | View Reports: =T e

== Dashboard

i Intelligence “*
A Visitors

2, Traffic Sources
[J content

P Goals

[} Custom Reporting

My Customizations
El Custom Reports

Advanced Segments
_lu_ Intelligence Beta
4 Email

Help Resources

@ About this Report
(?) Conversion University
@ Common Questions

| Settings | My Account | Help | Sign Ou

Y

My Analytics Accounts:

| Export v || B Email | Advanced Segments:| Al Visits ~ |

Dashboard

Sign up with a Google Dec 17,2010 - Feb 16, 2011 ~

| Account S = EIE)

1. Verify your site
\_~\_ 2. Add Google Analytic-

Dec 20 generated Code tO your 7 Jan 24 Jan 31 Feb 7

site ]

100

anv\Y 3 045 Visits sensanh)t  8.80% Bounce Rate
s 10,666 Pageviews abasn~ 00:02:25 Avg. Time on Site
Mhsrsnn.  3.50 Pages/Visit W 62.27% % New Visits
Page Title Pageviews % visits
80 80 Home | Toby Elwin | Organization Talent, C 1,649 15.46%
Mergers and acquisitions failures are proje 824 7.73%
0 40
This social media fad will ruin organization 406 3.81%
Crowdsourcing your organization strategy. 318 2.98%
1,939 visitors
Change management bottom up or top dov 314 2.94%
view report view report




2 — Google Analytics

88 Dashboard

Beta

Ju Intelligence

& Visitors

Overview

Benchmarking
Map Overlay
New vs. Returning
Languages
» Visitor Trending
» Visitor Loyalty
» Browser Capabilities
» Network Properties
» Mobile
User Defined

Custom Variables

P Goals

[ Custom Reporting

My Customizations
E] Custom Reports
Advanced Segments
_li_ Intelligence Beta

2 Email

| Export v || 3 Email || B3 Add to Dashboard

Visitors Overview

Advanced Segmen(s:\ All Visits v ‘

Dec 17,2010 - Feb 16, 2011 ~

J A/ Visitors ~ Graph by: =] E @‘
80 80
40 40
Dec 20 Dec 27 Jan 3 Jan 10 Jan 17 Jan 24 Jan 31 Feb 7
v

this site

3,045 visits

1,939 Absolute Unique Visitors

3.50 Average Pageviews

00:02:25 Time on Site
8.80% Bounce Rate

62.27% New

Visitor Segmentation

{fij(] Visitors Profile: languages, network locations, user defined

E Browser Profile: browsers, operating systems, browser and operating
systems, screen colors, screen resolutions, java support, Flash

@ Map Overlay

Geolocation visualization

Try Google Ad Planner.
= Understand the demographics and behaviors of your website's visitors.




2 — Google Analytics

58 Dashboard
Beta

. Intelligence
A Visitors

'; Traffic Sources

Overview

Direct Traffic

Referring Sites
Search Engines
All Traffic Sources
» AdWords

Keywords
Campaigns
Ad Versions

[J content

P Goals

[ Custom Reporting

My Customizations
E Custom Reports

Advanced Segments
_lu_ Intelligence Beta
4 Email

Help Resources

(?) About this Report

@ Conversion University
@ Common Questions

| Export ¥ H A Email H 88 Add to Dashboard 1

Traffic Sources Overview

Advanced Segmenls:l All Visits ¥ ‘

Dec 17, 2010 - Feb 16, 2011 ~

[~ visits ~ | Graph by uf} =
100 100
5 50
Dec 20 Dec 27 Jan 3 Jan 10 Jan 17 Jan 24 Jan 31 Feb 7
affic sources sent atotal of 3,045 visits

sl 10.44% Direct Traffic
WY R, 23.55% Referring Sites

Top Traffic Sources

Sources

google (organic)
(direct) ((none))
search (organic)
google.com (referral)

twitter.com (referral)

view full report

VY 62.20% Search Engines

Visits
1,512
318
284
144

109

M Search Engines
1,894.00 (62.20%)

M Referring Sites
717.00 (23.55%)
M Direct Traffic
318.00 (10.44%)
Other
116 (3.81%)

% visits Keywords Visits % visits
49.66% top down change management 284 14.99%
10.44% marketing 2.0 elwin 122 6.44%

9.33% examples of merger failures i1 5.86%
4.73% “toby elwin" 42 2.22%
3.58% impact analysis template 28 1.48%

view full report




2 — Google Analytics

Beta

. Intelligence
A Visitors

=%, Traffic Sources

Overview

Direct Traffic

Referring Sites

Keywords

Campaigns

Ad Versions
[J content
P Goals

[ Custom Reporting

My Customizations
E| Custom Reports

Advanced Sagments
o Intelligence Beta
A Email

Help Resources

(?) About this Report

@ Conversion University
@ Common Questions

Advanced Segments:| All Visits ¥

Overview »

All Traffic Sources Dec 17, 2010 - Feb 16, 2011 ~

‘ AN Visits ~ Graph by n@‘

100 100

Dec 20 Dec 27 Jan 3 Jan 10 Jan 17 Jan 24 Jan 31 Feb 7

v

All traffic sources sent 3,045 visits via 104 sources and mediums

Show.  Source Medium

Site Usage

Visits Pages/Visit Avg. Time on Site % New Visits Bounce Rate

3,045 3.50 00:02:25 62.07% 8.80%

% of Site Total: 100.00% Site Avg: 3.50 (0.00%) Site Avg: 00:02:25 (0.00%) Site Avg: 62.27% (-0.32%) Site Avg: 8.80% (0.00%)

None ¥ Visits J Pages/\Visit Avg. Time on Site Bounce Rate

1. google / organic 1,512 289 00:01:49 74.14% 10.65%
2. (direct) / (none) 318 3.58 00:01:53 74.84% 7.55%
3. search/ organic 284 533 00:04:50 2.82% 0.35%
4. google.com / referral 144 246 00:01:17 93.75% 13.89%
5. twitter.com / referral 109 5.83 00:04:14 17.43% 0.00%
6. feedburner / feed 74 6.45 00:03:34 28.38% 4.05%
7. paperli/ referral 73 4.99 00:03:05 0.00% 1.37%
8. google.co.uk / referral 58 226 00:00:45 74.14% 12.07%
9. yahoo / organic 54 3.50 00:01:58 90.74% 11.11%

10. feedbumer / email 41 3.10 00:03:43 7.32% 24.39%




2 — Google Analytics

A5 Dashboard
1i_Intelligence ~**
4 Visitors

Content Drillck

Top LandingP 5
Top Exit Page: 4.
Site Overlay 5.

- 6.
|Q Site Searcl
7.
Q’j Event Trac s
9.
= Goals
10.

q':,\:} Traffic Sourt Content Performance

293 pages were viewed a total of 10,666 times

Unique Pageviews Avg. Time on Page

4,578 00:00:58

otal: 100.00% % of Site Total: 100.00% Site Avg: 00:00:58 (0.00%)

Bounce Rate

8.81%

Site Avg: 8.81% (0.00%)

Pageviews J,

1,872

/blog/mergers-and-acquisitions-failures-are-project-ms: 813
Iblogithis-social-media-fad-will-ruin-organization-devel 407
/blog/crowdsourcing-your-organization-strategy-whats 331
/blog/change-management-bottom-up-or-top-down 317
/blog/category/blog 287
/blog/impact-analysis-template 278
Iblog/fistful-of-beans-12292010 268
labout-us 24
/blog/organization-development-party-like-it-s- 1969 223

Onique
Pageviews

766
390
178
159
132
125
139
128

97

26

Avg. Time on
Page

00:00:49
00:01:02
00:00:44
00:00:52
00:01:09
00:00:41
00:02:23
00:01:36
00:01:14

00:00:18

% Exit
28.53%

Site Avg: 28.53% (0.00%

Bounce Rate

9.39%

4.26%

10.56%

2.97%

5.08%

7.94%

12.50%

0.00%

5.88%

18.75%

20.83%

42.19%

40.29%

28.10%

35.02%

14.29%

4317%

23.13%

26.56%

8.52%



3 — bit.ly (url/link shortener)

U I L.l, Shorten, share, and track your links Home Tools Pro Blog
History 265 Clicks This Week. See Your Bit.ly Click Summary 936-950 Prev |
Next
Slgn up fora bltly 19 4 Think Your Start-up Is Venture Worthy? Thin... ea
account 2’“ 7 Share  Copy  Info® bit.ly/cHuPml
 use bit.ly to 019 B http://eu.techcrunch.com/2010/02/19/one-of-th... ca
shorten Web C5.Qf Share  Copy  Info® bit.ly/aSNMXq
address or create
019 416 http://www.xconomy.com/seattle/2010/02/19/nan... et
custom addresses e
2%6 Share Copy Info © bit.ly/aOGFmm
. L]
add bltly account 19 g Fistful of Talent: It's Recognition Not Rocke... eat
to Twitter and |
. . 50 Share Copy Info © bit.ly/cwl02A
other social media
sites to po 19§ BiddingForGood Aims to Streamline Donation Re... eat
automatically C5‘>“ : Share  Copy Info® bit.ly/9duBwd
convert addresses 019 17 Uncut.co.uk | Wild Mercury Sound eqt
C1‘7T Share  Copy  Info® bit.ly/dcLVgC




Welcome, telwin

o
b | t.ly Shorten, share, and track your links Home Tools Pro Blog

Your Bit.ly Click Summary

Clicks |PastHour |7Days Top Referrers Locations

600

500

400

300

200

o 11111
, [ ([ ][] [ T

Mar 1 Mar 8 Mar 16 Mar 24
4,974 Clicks on Your Bit.ly Links 44 Referring Domains 40 Countries
From 92 Total Pages

Referrers Detail Locations Detail
Referring Site Click(s) Country Click(s)
Email Clients, IM, AIR Apps, and Direct + 4,500 United States 2,634
twitter.com + 124 Other 1,088
99designs.com + 87 Russian Federation 481
real-url.org + 33 France 231
Registered Applications + 27 Korea, Republic of 167
bit.ly + 26 Switzerland 84
untiny.me + 26 Germany 54
www.amajorc.com + 18 United Kingdom 52
www.facebook.com + 15 Japan 41
search.twitter.com + 15 India 18
www.linkedin.com + 13 Canada 15
TrendAl.com + 13 Portugal 13
www.google.com + " Poland 1
www.blogcatalog.com + 7 Ireland 9
realurl.org + 6 Netherlands 8
hootsuite.com + 6 Indonesia 8
www.eventbrite.com + 6 Turkey 6




Locations ?

I Info ©
B|Og 805 (United !
158 (Canada)
. 54 (Slovenia)
1 1 4 7 Clicks 26 (Ot
iy link bit y/AMaj ) Traffic
b ) The bit.ly link bit.ly/AMajCb 30 (United Kingdorm)
. 18 (Netherlands)
1,149 Total Clicks 8 (Germany) Clicks Referrers Locations
All clicks on the aggregate | 7 (Russian Federation)
Long Link:  http://www.amajorc.com/blc 3 (Macedonia, The Former NOW PaSt Week PaSt Month Total
Conversations: & Tweets 0; [E] Shares 1; 3 (Japan)
Locations:  United States 805; Canada | = ("2l Top Referrers 2
Share / Copy Link: Share Copy j (:nland)
) Er””g‘";” Referring Site Click(s)
rance,
2 (Denmark) Email Clients, IM, AIR Apps, and Direct + 1,012
Traffic F S (Other Countries) twitter.com + 51
[
100
Clicks Referrers Locations www.graphicdesignblog.org + 1
Now PastWeek PastMonth Total www.worio.com + 1
Click(s) 1,147 Since Jun 16, 2009 EST Registered Applications + 10
www.boston.com + 7
80 bit.ly + 6
80
70+ www.facebook.com + 6
60—
50 hootsuite.com + 4
40 —
30+ noweurope.com + 4
20—+
10 powertwitter.me + 4
Jun 18, 2008 Jul 26, 2008 Sep 04, 2009 Oct 14, 2009 untiny.me + 4

Click © to see aggregate bit.ly traffic for this long link.




Onsite Tactics — Action

1. Create multiple

places for others to
share YOU

2. Create integration
(with tools like t
Feedburner and  [f= (®= s 0]0) 4 ~ 1
Blog

your RSS feed) to \= Technorati

your social

&) <:metacafe

media when you . ‘
update your blog Linked m ., ’

will automatically

post to social -
media sites and fl lc k r ‘

communities

©2009 TopRank® Online Marketing. All rights reserved.



Your Social Media Roadmap

Monitor Create Launch Measure
bloggers, blog, RSS: Google
LinkedIn comment, Feedburner Analytics
groups, article, Twitter bit.ly
industry eBook,

leaders presentation

« Track topics « Answer a need « Integrate » Track topics

e,

I

[

l » Develop a list e Don’tsell services  Identify

I of keywords/ « Provide + One click keywords
I topics solutions delivery * Experiment
l « Move the « Engage your * Modify

! conversation community

' along

* Provide value
* Recommend
solutions




Day 1

-

~

* blogpost
« digg

convert to bit.ly

o

* postto
LinkedIn

* post to
Twitter

* postto
Feedburner

—

Day 2

* Feedburner
email
newsletter

* Post to
Twitter 2nd
time with
modified
teaser

* Track clicks

 Track trends

* Identify
potential
topics

Beyond

 Track clicks

* Track trends

* Identify
potential
topics

\_

J




Your Presence on the Web

* GoDaddy — buy a domain name and host your domain

* Weebly — designs are simple and clean, good option for
sites, that do not require robust e-commerce

* Yola — design and host your site, with a large amount of
templates and widgets to customize or use your own
graphics

* Blogger — blogging site totally free to build a regular
website

« Wordpress —blogging site totally free to build a regular
website




Launch and Learn Your Social Media Identity

Vloggers and the art of writing consistently good blogs:

Seth Godin - http://sethgodin.typepad.com/
Mike Volpe - http://www.mikevolpe.com/
Corvida Raven - http://shegeeks.net/

Chris Brogan - http://www.chrisbrogan.com/

Sources to learn:

SEO - http://www.seomoz.org/
Inbound Marketing — http://www.hubspot.com
Marketing - http://www.davidmeermanscott.com/products.htm

twitter:
@hubspot  @incentintel
@socialmedia247 @socialmedia630

@briansolis @pistachio
@socialmedia club ~ @mvolpe
@steinarknutsen @jblossom




Other Sources, books to own:

Putting the Public
Back in

Public Relations

A BUSINESSWEEK BESTSELLER

OVER A QUARTER MILLION COPIES IN PRINT
IN MORE THAN 25 LANGUAGES

CHRIS BROGAN
USINE THE WED TO BUILD INFLUENCE
IMPROVE REPUTATIIN, AR[ EARN TRUST

JIJLIE N SMITH

WIKINOMIC

How Mass Collaboration
Changeys Everything

Is Selling Less of N

Don Tapscolt

LT

Why

The
LLong

Tail

HOW T INSTANTLY ENGAGE YOUR
NARKEYT CONNECT WITR CUSTOMERS

AN® CREATE PRODUCTS THAY
GROW YOUR BUSINESS NOW

ans ANt t‘on‘ D. Williams
.T G
SmpMaiketlng ‘Start Engaging.
Scott Stratten
CHRIS ANDERSON
Tha Crrspiven Ciubde for HAuathor of The Lavg Tail
BRANDS snd
BUSINESSES 1o
21, Cultivate, 2000 000 2080 9000
ard Masxnre Succes ) ’e ° [ [
< In the Xew Web L e & » . )
) ° e o o
eee o o eee ooe
’ ° °0 °
° e ® ® °
| ° e o ®
AG E. ° ° ® o00e ooee

REVISED and
UPDATED

BRIAN SOLIS

ASNTON KUTCIOER

The Future of ¢ Radical Price

‘Turms madiionel sconsmics spside down'
GUIRDN

i

.~-"‘ \ W
BRTAN HALLIGAN | DHARMESH SHAH

[

NELL STREET JOURNAL BESTSELLER



Thank You

@TobyEIwin on Twitter

email@TobyElwin.com

Home page and blog TobyElwin.com




